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India Automotive Industry Update

Robert C. Strain, Jr Director, GMIO Logistics
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Misperceptions Of The Automotive Industry

Å Stagnant / nonðgrowth sector

Å Unprofitable 

Å Receding in importance to consumers

Å 20th Century technology / going the way of the 

horse and buggy



Automotive Growth Opportunities
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Per Capita Passenger Car Penetration 

(Per Thousand Population) : 2005
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A huge potential
Low vehicle penetration (8.5 
per 1,000), large 2 wheeler 
population
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Emerging Markets ðRemain Unchanged

Brazil

South Africa

India

Thailand

Indonesia

China

Mexico

Russia

Turkey

Poland



India Automotive Industry Growth
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2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Cars 1023 1178 1199 1391 1565 1633 1907 2222 2567 2924 3286 3639

Trucks 727 811 772 783 825 817 943 1078 1233 1376 1564 1761

Industry 1750 1989 1971 2174 2390 2450 2850 3300 3800 4300 4850 5400
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India Automotive Industry Market
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Suzuki

Tata

Hyundai

Mahindra

GM



India Automotive Market Indicators
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Source: TNS Automotive ð2006 Total Customer Satisfaction Study

Tota Industry Car Ownership Cycle-Time Trend (Average Months)

61 58 54 53 51

2002 2003 2004 2005 2006
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India Automotive Customer Needs
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1. Extremely Value Conscious ðacquisition price has to be low

2. High Fuel economy ðboth in running and idling condition 

3. Styling ðlooks are very important. Outdated designs rejected outright

4. Rugged Suspension ðruggedness over ride quality

5. High ground clearance ðto avoid engine sump protection plate

6. Strong Air conditioning ðquick cooling for tropical summers.  engine overheating in traffic & idling. 

7. Low cost of  ownership ðin terms of cost of scheduled services, cost of repair and spares

8. Good launch feel ðon account of high traffic quick throttle response at low rpms is appreciated



GM India Key Product Portfolio
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Chevrolet Spark

Chevrolet Aveo U-VA

Chevrolet Aveo

Chevrolet Optra Magnum

Chevrolet Tavera

Chevrolet Captiva

Chevrolet Cruze


